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OSRAM

As the world market leader in automotive
lighting, OSRAM s setting the pace in
researching and developing new types of
lighting systems incl. LED. The result is a series
of technologies that are economical yet
powerful, refined yet simple, enhancing both
comfort and safety on the roads

Strategic Advice
Development of trade marketing programs to
stimulate product sales through the Distributors,
Retail & Commercial/Fleet Aftermarkets

Advertising
Trade & Technical Press/ Online

Product Launches
12V & 24V programs

Dealer Support
At branch programs: promotions, posters,
brochures, P.O.S.

Trade Promotions (Incentivised)
Selkin (Distributor) & Sell -Out (Retail)
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Automotive Stockist Support Program

Task: A sell-in support program aimed at the smaller retail
automotive stockist, to encourage increased stock take -

up

Solution: Development of 620/ 20 Visiond Theme

Stockist Charter ~ Windows Stickers, Counter Mat OS RAM @’

Trade Support Ads ~ Posters

Result: Exceeded client expectations on initial take -up.



Why have any other bulb when you can have the vehicle manutfacturer’s bulb of choice?

The OSRAM OE Qual

Choose the Leading Light

Automotive bulbs
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Automotive O.E. Lamps to the Aftermarket

Task: To promote OSRAMOsSs range of Ori
bulbs to the retail and commercial aftermarket

Solution: 6pp brochure used as a direct mail piece to
commercial sector and on  -counter POS for retalil




Automotive Lamps to the Motorist

Task: To encourage Motorists to upgrade to OSRAM
SILVERSTAR when they next visit a participating tyre &
exhaust centre.

Solution: An in-branch program which comprised
counter POS pack, leaflets, posters, window stickers,
supported by selective trade press advertising to
stockists.

Result: Achieved sign -up by major Exhaust Centre Chains



