
A strategically/creatively sound direct response campaign can deliver 

immediate sales opportunitiesé

ébut a poorly executed one will have a devastating effect                       

on your budgeté with very little return.

Before reviewing some of our campaignsé

Reach, Motivate, then make it easy to Respond!
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étake a look at the challenge of the ôMedia Dayõ

© Clockwork IMC/Farnish & Co

So many channels - this is where experience countsé



IT Systems Integrator ðLead Acquisition 

Task: To leverage vertical sector expertise across numerous 

industrial markets

Solution: 2-Piece DM pack: mailer & letter ~ Data sourcing 

Each vertical sector mailer was designed to promote the 

unique URL address that drove the respondent to the 

relevant landing page for more info  ~ Telesales follow -up 

by client team. 

òWorkingwith Clockwork IMC and the team was like having an

extension to my marketing department . Steve helped me define the

proposition, and simplify the messages to our target market . His ideas to

cut through the cluttered market were first class and allowed me to

generate highly qualified sales leads . I will never hesitate to recommend

Clockwork IMC.ó Renette Youssef, Director of Group Marketing



Solution : DM program: sourced mailing list ~ 

brochure ~ letter ~ FREE lamp sample ~ 

fulfilment

Task: To raise awareness of DECOSTAR COOL BLUE 

halogen and create volume sales leads

Vertical Sector ðRetail Jewellers

òWeõvebeen working with Steve, Chris

and the team for over 10-years now, so

itõsfair to say that they are doing a lot

right . They are quick to get under the skin

of what we want ; never frightened of

being proactive and to suggesting a

different approach to meeting our

campaign goals more effectively ; and

know that every penny spent in our

marketing communications must work

towards delivering an increase in sales.ó

Julie Johnston, Sales Director



Solution: Offline interactive direct mail piece drove 

respondents online to a dedicated micro -site. Email 

addresses were collected via an online competition

Task: Raise awareness of Quicktronic Multiwatt

amongst key Buyers within Procurement Depts

OEM Control Gear Direct Response Program


