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0 Wo r k iwithg Clockwork IMC and the team was like having an
extension to my marketing department . Steve helped me define the
proposition, and simplify the messages to our target market . Hisideas to
cut through the cluttered market were first class and allowed me to
generate highly qualified sales leads. | will never hesitate to recommend
Clockwork IMC.6 Renette Youssef, Director of Group Marketing

ERP implementation in your business...is our business.

Touchstone Group Is the leading Microsoft Dynamics™AX partner in the UK with i
more than 25 years deep domain experlence in the Manufacturing sector.

W Havo. ok wit, mary, Maruibcaig comparias kg Carfued Audlo: Swindun
silicon Systems, Toshiba International and Bridgestone Europe ...wa undarstand
your business!

avery aspect of their busiass
through invesiment in information technology ~ helping them to address customer demands of
fower prices, high qualty, fastar lead timas and consiant innovai

‘Now Wave' ERP. Dynamics AX,
Touchsione Group enables the integration and management of the eniire business —
including plarning, scheduling, invantory, disrbution and financial managernant - enstring

IT Systems Integrator 6 Lead Acquisition

Task: To leverage vertical sector expertise across numerous
industrial markets

Solution: 2-Piece DM pack: mailer & letter ~ Data sourcing
Each vertical sector mailer was designed to promote the
unique URL address that drove the respondent to the

relevant landing page for more info ~ Telesales follow -up
by client team.
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OWe 0 v leeen working with Steve, Chris
and the team for over 10-years now, SO
| t faisto say that they are doing a lot
right. They are quick to get under the skin
of what we want; never frightened of
being proactive and to suggesting a
different  approach to meeting our
campaign goals more effectively ; and
know that every penny spent in our
marketing communications must  work
towards delivering an increase in sales.0

Julie Johnston, Sales Director

Vertical Sector 0o Retail Jewellers

Task: To raise awareness of DECOSTAR COOL BLUE

halogen and create volume sales leads

Solution: DM program: sourced mailing list
brochure -~ letter ~ FREE lamp sample ~

fulfilment

...teo cool for you?

First class halogen light
- whiter, cooler and more elegant:
DECOSTAR® COOL BLUE®

%4

SEE THE WORLD IN A NEW LIGHT

osraM €

Date: 23 March 2005
«Stand_Manager_1st_Name» «Stand_Manager_2nd_Name»
Manager
«Accounts
«Address_1»
«Address_2»
«Address_3»
«Address_4»
«Post_Code»

Watch your jewels sparkle and sales increase with
OSRAM DECOSTAR” COOL BLUE"

Dear Mr Smith,

As a high street jeweller, you know the importance of ‘first impressions’ and the dramatic
affect it can have on sales - if it looks good in the window or display case then there's a
greater chance of catching the customer’s eye and encouraging them inside for a closer
look

DECOSTAR” COOL BLUE® from OSRAM is a brand
new halogen lamp designed specifically for jewellers.
Unlike conventional low voltage halogen lamps, the
DECOSTAR® COOL BLUE® emits a much cooler and
cnsper hight that enhances the natural quality of
i in i i platinum and

silver.

Try it for yourself, Just fit the free sample enclosed and see how DECOSTAR” COOL
BLUE" transforms your displays — we know you will not be disappointed. Plus with a lamp
life of 4000 hours, it will last much longer than conventional lamps — saving you both
time and money.

So why not treat your window and display cases to a quick makeover with DECOSTAR”
COOL BLUE™ and see your business shine, in more ways than one!

For more information on where to buy these lamps, just call our customer service centre
on 01744 812221 quoting ref. COOLER SALES.

Yours sincerely,

David Schofield
Managing Director




SEE THE WORLD IN A NEW LIGHT

Product Info Why stock 34 different ECGs when 4 will do!

Industry Info
il The new OSRAM QUICKTRONIC® S ————
Download Lamp MULTIWATT ECG - the easy way to simplify 115 one ECG, one part number for many lampst

Combinations your stock inventory.

SIS EEE infe The new range of QUICKTRONICB MULTRAATT ECGs

CoT e allovs 34 ECGs, surrenty dedicated fo diflerant lypes
andwaltages, 1o e replaced by just four MULTIPATT
versions. This gives luminaire designers new freedom
to combine diferent lamp ypes and wattages, whilst
SImMpIying stock inventary!

you.

-'KTREINIE MULTIW ATT
qrlM 2x26-32/230-240 5 | HFWattage

Just select alamp type shown in the table to see the
FREE PRIZE DRAW! numerous lamp combinations that are now available
to

Compact Fluarescant
DULUK T/E 264 24W

DULUK T/E 32w 32
DULLR T/E 42 42w
DULUK DfE 26w 24w
DULLK F 18w 16w
DULUK F 244 23w
DULLK F 36W 32w

DULLK L 18w 16w

DULLH L 24w 25w

DULLK L 36w 32w
DULLH L 454 GaW

T8 Fluoresce ent
Liew 7w
Laewr E1

T5 Fluoresce ent

FCzzw 3w

FC 40w 40w
FQ 24w 24w

«.with OSRAM QUICKTRONIC® MULTIWATT
it's one ECG, one part number for many lamps!

[ on: How many conventional ECGs can be
replaced by 4 QUICKTRONIC® MULTIWATT ECGs?

FQ 39w

Choose: 14 ® 24 @ 34 @
enai: |
Submit Entry

Closing Date for Entria \ June,

OEM Control Gear Direct Response Program

Task: Raise awareness of Quicktronic Multiwatt
amongst key Buyers within Procurement  Depts

Solution: Offline interactive direct mail piece drove
respondents online to a dedicated micro -site. Email
addresses were collected via an online competition




